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§532.219 Criteria for establishing non-
appropriated fund wage areas.

(a) Each wage area shall consist of
one or more survey areas along with
nonsurvey areas, if any, having non-
appropriated fund employees.

(1) Survey area: A survey area is com-
posed of the counties, parishes, cities,
or townships in which survey data are
collected.

(2) Nonsurvey area: Nonsurvey coun-
ties, parishes, or townships may be
combined with the survey area to form
the wage area through consideration of
the criteria in paragraph (c) of this sec-
tion.

(b) Wage areas shall be established
when:

(1) There is a minimum of 26 NAF
wage employees in the survey area and
local activities have the capability to
do the survey; and

(2) There is within the survey area a
minimum of 1,800 private enterprise
employees in establishments within
survey specifications.

(c)(1) Two or more counties may be
combined to constitute a single wage
area through consideration of:

§532.221

(i) Proximity of largest activity in
each county;

(i) Transportation facilities and
commuting patterns; and

(iii) Similarities of the counties in:

(A) Overall population;

(B) Private employment in major in-
dustry categories; and

(C) Kinds and sizes of private indus-
trial establishments.

(2) Generally, the criteria listed in
paragraph (c)(1) of this section are con-
sidered in the order listed.

(d) The nonappropriated fund wage
and survey area definitions are set out
as appendix D to this subpart and are
incorporated in and made part of this
section.

[55 FR 46143, Nov. 1, 1990, as amended at 57
FR 29783, July 7, 1992]

§532.221 Industries included in reg-
ular nonappropriated fund surveys.

(a) The lead agency must include the
following North American Industry
Classification System (NAICS) codes in
all regular nonappropriated fund wage
surveys:

2002 NAICS codes

2002 NAICS industry titles

Hardware merchant wholesalers.

Tire dealers.

Home centers.

Pharmacies and drug stores.
Gasoline stations.

Family clothing stores.
Department stores.

Vending machine operators.
Golf courses and country clubs.
Bowling centers.

Full-service restaurants.
Limited-service eating places.

All other general merchandise stores.
Office supplies and stationery stores.

Motor vehicle supplies and new parts merchant wholesalers.

Furniture and home furnishing merchant wholesalers.

Electrical and electronic appliance, television, and radio set merchant wholesalers.
Other electronic parts and equipment merchant wholesalers.

Sporting and recreational goods and supplies merchant wholesalers.
Other miscellaneous durable goods merchant wholesalers.

Paper and paper product merchant wholesalers.

Drugs and druggists’ sundries merchant wholesalers.

Apparel, piece goods, and notions merchant wholesalers.
Confectionery merchant wholesalers.

Petroleum and petroleum products merchant wholesalers.
Miscellaneous nondurable goods merchant wholesalers.

Appliance, television, and other electronic stores.

Hotels (except casino hotels) and motels.

Drinking places (alcoholic beverages).

(b) A lead agency may add other in-
dustry classes from within the whole-

sale, retail, and service industry divi-
sions in an area where these industries
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